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Manufacturing
Company has drawn a major
strategy to'revive its textile’

. retail busaness andislooking *-
foraturnaround i in2017-18.
“Weare remventlhg ourselves
and majormvestmems are
linediup,"” Nagesh Rajanna,
chiefexecutive officer forthe
company's retail segment,
said on Tuesday. The
reinvention started more than
adecade ago, soon afterthe
company decided to exit
textile manufacturing.

* "Manufacturing will be
outsourced. From now till
2020, the Wadia group-owned
company plans to invest more
than100 crore in'the brand,
double its multi-brand outlets
t010,000; more than double
itsfranchise stores to 500 and
introduce three-four new
products everyyear." Ra]anna
said. PTi.-
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